BUSTO - DARIO BUSTO RUIZ
DIGITAL ART DIRECTOR

ABOUT ME

I'm the righty part of Busto y Miguelez, AKA The Boobs team, After 6
years, 2 agencies, 25 awards and 1 office crush, this is what we stand for:

We believe in digital as the bond between brands and humans into
relevant, persistent and meaningful relations. We believe in brands that
know the difference between saying happiness, and fueling it.

We believe in admen that do more than just advertising. We believe this
is not a disruptive message when shared with the right people.

EXPERIENCE . EDUCATION

Qct 2014 / Present ® MIAMI AD SCHOOL
INSTRUCTOR

Digital Campaigns - 2Q ‘15
Product Creation - 4Q 14 Apvil 2014/ Jun 2014

BUSTOYMIGUELEZ

AR A0RTRE ® | APPY DIGITAL ART DIRECTOR

May 2014

Personal projects: The digital book prototype (Penguin
books), Feed the politics (Action against Hunger)

International pitches: Pitching along with Zenith Optimedia
for BBVA Bank Media Account. | worked side by side with
Luis Eduardo Garcia. We were in charge of a team of 4
designers, a creative couple, a digital producer and one
rmotion grapher while coordinating work from Mexico,

PanamaVenezuela and Spain.
Feb 2010

Dec 2011/ Apr 2015 ® WYSIWYG*/ RAZORFISH
DIGITAL ART DIRECTOR

Working as a senior team with Miguel Gonzélez Dominguez.
Reporting to a digital creative director for financial,
automotive, telecom and Tourism clients such as:
Openbank, Mercedes-Benz, Movistar, Tourism of Mexico.

Oct 2008 /' Dec 2008

New businesses achieved: Movistar, Tourism of Mexico,
Buckler 0’0 (Heineken group) and minube.com

International pitches: Pitching along with Publicis Argentina
for Telefonica campaigns in the Latin American market.
2004 / 2008

Jan 2009 / Dec 2011 ® FCB SPAIN
ART DIRECTOR

Working as a junior team with Miguel Gonzdlez Dominguez.
Reporting to a digital creative director and a head of art for LANGUAGES
ON/OFF projects of alcoholic drinks such as:
Hendrick's Gin, Sailor Jerry Spiced Rum, Ron Barceld, SPANISH
Disaronno, Siboney 34.

ENGLISH
New businesses achieved: Sailor Jerry Spiced Rum,
Tuc crackers.

International pitches: Tuc crackers for the European market.

RECOGNITIONS SKILLS
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CONTACT

A www.bustoymiguelezcom

hola@bustoymiguelez.com

D (0034) 636 89 44 10

MR MARCEL ART SCHOOL
ADVANCED PHOTOSHOP & ILLUSTRATOR

BFC IDEAS

CREATIVE WORKSHOP

| was one of the selected employees from
the Spanish Publicis network to participate
in this workshop. The purpose was to
strengthen the idea generation process
and our selling skills.

ZINK PROJECT
ART DIRECTION WORKSHOP

SPANISH CREATIVE CLUB
VERSUS '08

A tour around some of the best agencies in
Madrid, such as Shackleton, Contrapunto
BBDO, Leo Burnett Iberia, Havas, Dommo
Creative Center and FCB Spain.

UNIVERSITY ANTONIO DE NEBRIJA
GRADUATE, ADVERTISING & PR

Native

Fluent

ADOBE PHOTOSHOP

ADOBE ILLUSTRATOR

MOBILE APPS

TEKKEN WARRIOR



BUSTO - DARIO BUSTO RUIZ
DIGITAL ART DIRECTOR

ABOUT ME CONTACT

ﬁ- www.bustoymiguelez.com

I'm the righty part of Busto y Miguelez, AKA The Boobs team. After 6
years, 2 agencies, 25 awards and 1 office crush, this is what we stand for:

B hola@bustoymiguelez.com
We believe in digital as the bond between brands and humans into
relevant, persistent and meaningful relations. We believe in brands that
know the difference between saying happiness, and fueling it.

3 (0034) 636 89 44 10

We believe in admen that do more than just advertising. We believe this
is not a disruptive message when shared with the right people.

SELECTED WORK (2009 -2015)
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movistar

Movistar - 360 Rider El_,';{i’l’!g’_@ The digital book prototype
Live a VR experience with O Q . .; ﬁaﬁ How can we enhance the buying, g
Movistar Yamaha MotoGP. enin B A reading and sharing experience

CFs d of books digitally?

Mobile Tablet

Movistar - | Off You
A mobile app to stop you
from looking at your
mobile phone.

Mercedes Benz - The SL Sting

What would happen if you find ﬁ&p @\?'33

the new Mercedes SL in your

Online

parking space?

Sailor Jerry g ) Hendrick’s Gin -
Tattoo Admission ' % o Compilation o %
How to crown a gin that's

A tattoo admission community.

not for everyone. Print. Social Media



MIGUELEZ - MIGUEL GONZALEZ DOMINGUEZ
DIGITAL COPYWRITER

ABOUT ME CONTACT

A www.bustoymiguelezcom

I'm the lefty part of Busto y Miguelez, AKA The Boobs team. After 6
years, 2 agencies, 25 awards and 1 office crush, this is what we stand for:

hola@bustoymiguelez.com

We believe in digital as the bond between brands and humans into
relevant, persistent and meaningful relations. We believe in brands that
know the difference between saying happiness, and fueling it.

D (0034)672 3274 88

We believe in admen that do more than just advertising. We believe this
is not a disruptive message when shared with the right people.

EXPERIENCE . EDUCATION °

Oct 2014 / Present ® MIAMI AD SCHOOL
INSTRUCTOR
Digital Campaigns - 2Q ‘15
Product Creation - 4Q 14

Jan 2009 / Present ® BUSTOYMIGUELEZ 2010 ® HYPER ISLAND, STOCKHOLM
DIGITAL COPYWRITER MASTER CLASS, DIGITAL ADVERTISING
& DEVELOPMENT

Personal projects: The digital book prototype (Penguin
books), Feed the politics (Action against Hunger)

Freelances: Debien, the food brand that feeds
a better world.

WYSIWYG*/ RAZORFISH

Deac 2011/ Apr 2015 ®
DIGITAL COPYWRITER
Working as a senior team with Dario Busto Ruiz. Oct 2008 / Dec 2008 ® SPANISH CREATIVE CLUB
Reporting to a digital creative director for financial, VERSUS '08
automotive, telecom and Tourism clients such as: o
Openbank, Mercedes-Benz, Movistar, Tourism of Mexico. A tguzjaround sosme of the bSSt agencies in
Madrid, such as Shackleton, Contrapunto
New businesses achieved: Movistar, Tourism of Mexico, BBDQ, Leo Burnett Iberia, Hayas, Dommo
Buckler 0’0 (Heineken group) and minube.com Creative Center and FCB Spain.
International pitches: Pitching along with Publicis Argentina
for Telefonica campaigns in the Latin American market.
Jan 2009 /0ec2on @  FCBSPAIN
EQEVWHITED s00z/ 2007 @  UNIVERSITY PONTIFICIA
Working as a junior teamn with Dario Busto Ruiz. OF SALAMANCA
Reporting to a digital creative director and a head of art GRADUATE, ADVERTISING & PR
for ON/OFF projects of alcoholic drinks such as:
Hendrick's Gin, Sailor Jerry Spiced Rum, Ron Barceld,
Disaronno, Siboney 34.
New businesses achieved: Sailor Jerry Spiced Rum,
Tuc crackers, Nivea Beiersdorf, Partido Popular. LANGUAGES L]
Native
International pitches: Nivea Beiersdorf global account, SPANISH ey

Tuc Crackers, Unicef Switzerland. X
Full profesional

ENGLISH S
Jun 2008/ Dec 2008 g TRIBECA

COPYWRITER L

Working as a do-it-all creative for 6 months thinking,
writing and designing reporting directly to a creative
director.

RECOGNITIONS SKILLS
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